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FORT WORTH SONGWRITERS’ ASSOCIATION 

The Fort Worth Songwriters’ Association is a 501(c)(3) Non-Profit Corporation 

Annual Meeting 
and Christmas Party 
On December 12th, the FWSA held its Annual Meeting and 
Christmas Party at Dixie House Café, Fort Worth.  Rob Owen, 
Executive Vice President began the meeting with an update of 
all the events conducted or supported by the FWSA in 2015.  
This entailed 4 major showcases, 3 Songwriters in the Round 
Concerts, 23 open mic sessions, 11 Monthly Songwriter Gather-
ings, the Quarter Auction Fundraiser, and the FWSA Songwriter 
Contest.  The FWSA also participated in the Fort Worth Arts 
Festival, MayFest 2015, both in Fort Worth, and several chari-
ties throughout the area.  Over 78% of our performing members 
took part in a live event of some type in 2015. 

Rick Tate, Rob Owen, Deborah Owen, Mona Harmon-Smith, 
Linda Terry, Alan Beauvais, Bonita Beauvais, Mike Conner, 
James Nitschke, Bryon Simpson, Randy Galbreath, and Lori Jo 
Thomas were nominated for Board of Directors positions in 
2016.  After all official business was concluded the event shifted 
to the Christmas Party. 

Linda Terry, Director of Fundraisers/Contests, announced the 
winners of the FWSA Songwriter Contest for 2015.  The results 
were as follows: 

Songs About Texas -  “The Stockyards” by Mike Whiteley, lst 
Place, “Load the Wagons” by James Nitschke, 2nd Place, and 
“I’m Going Back to Texas” by Rob Owen, 3rd Place. 

Relationship Songs -  “Take the Time” by Mike Whiteley, lst 
Place, “She Loves Pink” by Lazarus Knight, 2nd Place, and “I 
Love You, Goodbye” by Brian Chapman, 3rd Place. 

Spiritual/Holiday Songs -  “Send You Home” by Rob Owen, 
lst Place, “They Call Me Frosty” by Michael Nelms, 2nd Place, 
and “I’m Gonna Give” by Mendi Fish, 3rd Place. 

Instrumental Only - “Texas Downpour” by Gary Devlin, lst 
Place. 

Party Song -  “I Can’t Wait” by John Terry, lst Place, “I Wanna 
Be a Mexican Tonight” by Mike Whiteley, 2nd Place, and 
“Thank God We Got the Music” by Doug MacKenzie, 3rd 
Place. 

Lyric Only -  “Lancaster Avenue Blues” by Lazarus Knight, lst 
Place, “Red Moon Rising” by Marilyn Komechak, 2nd Place, 
and “Chloe’s Stone” by Marilyn Komechak, 3rd Place. 

After the announcement of the winners, door prizes were drawn 
and an assortment of gift cards were presented to the winners 
from Best Buy, Guitar Center, WalMart, and Hobby Lobby. 
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New Members and Renewals 
 

New Members:  Lori Jo Thomas, Vickie Purdy,  
M.A. Smith,  Woody Winn, Mary James, 
Thomas Sears, Cesar Hernandez    

 

Renewals:  Rachel Yeatts,  Redd Knight, Geri 
Green, Alan Grant  

 

Welcome to the FWSA!!!    

FWSA Upcom-
ing Events in 

January: 

 

01/04 - Open Mic Night   

01/18 -   Open Mic Night 

01/21 -   Monthly Songwriter 
  Gathering 
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From the Editor  

By  Rob Owen   

FWSA 
P.O. Box 330233 

Fort Worth, TX  76163 

FWSA 2015 Board of Directors 

President - Rick Tate 

Executive Vice President - Rob Owen 

Secretary - Mona Harmon-Smith 

Treasurer - Deborah Owen 

Director of Contests/Fund Raising -  Linda Terry 

Director of Community Outreach  -  Alan Beauvais   

Director of Special Events/Education  - Mike Conner 

Director of Information Technology  -  Bonita Beauvais  

Assistant Director of Special Events -  James Nitschke 

Board Member at Large - Bryon Simpson  

 
Fort Worth Songwriters’ Association, Incorporated is a 501(c)(3) non
-profit corporation, dedicated to the education of persons in the craft 

of songwriting, music and related topics, the preservation of song-

writing and original music as a viable art form, and the promotion of 
songwriters, songwriting and original music as an asset to the com-

munity.          
Contact by Phone:  972-322-4359 

Website:  www.fwsa.com 

      E-Mail:  fwsanewsletter@gmail.com 

FORT WORTH SONGWRITERS' 

ASSOCIATION 
A 501(C)(3) NON-PROFIT 

CORPORATION 

 

IT IS 2016!!!!  The only thing I dislike 
about the new year is remembering to 
write or type 2016 on all of my corre-
spondence.  For some of us, it is a new 
year of resolutions.  “I will lose weight”, 
“I will learn to play piano”, “I will be-
come the UFC Heavyweight Champion of 
the World”, and so on and so on.   

Let’s be honest.  Many of us have aban-
doned making New Year resolutions many years ago.  There 
is nothing magic about January which will cause us to follow 
through on our list of achievements.  It has nothing to do with 
the new year.  It is having the internal discipline and the will-
power to follow through with our goals throughout the year.  
Resolutions or goals should be simple and easy to achieve.  
So, as members of the Fort Worth Songwriters’ Association -  
here are some easy and simple things for you in 2016. 

1)  “LIKE” the FWSA on Facebook.  We have 463 likes on 
our Facebook page, but only 39 are members.  How simple is 
it?  Go to https://www.facebook.com/Fort-Worth-Songwriters
-Association-258426600859706/ and then click “Like”.  You 
are done. 

2)  Create a Bio for our web page.  How difficult is it to write 
a paragraph or two on you, find a good pic, and email it?  Go 
to Page 5 for all the details.  We presently have 110 members, 
but there are only 15 bios and pics on our website.  Something 
to think about.   

3)  Sign up a new member this year.  How many of you know 
musicians?  How many of you have talked to them about join-
ing?  Where else can you receive a monthly newsletter, adver-
tise your shows and music websites under the “Sound Bites” 
section, submit your music information on our National web-
site, attend free songwriter workshops and song evaluations, 
or participate in live musical events for only $40.00 per year?  
Seriously, I challenge you to show me more benefits, at this 
price, from any songwriting organization. 

4)  Speaking of our “Sound Bites” section - This is a free ser-
vice as part of your membership.  Each month you can post an 
entry about your show dates, music websites, CD info, or any-
thing musical relating to you and it is also posted on the 
FWSA website.  It just takes a few minutes to send an update 
or a message to let me know your current entry is accurate.  
Only 8 members out of our 110 submitted or confirmed their 
entry this month.        

5)  Commit yourself to attend at least one FWSA event per 
month if you are not already doing it.  As I said earlier, we 
have 110 members.  I have been a member since 2007, but 
there are some members out there I have not met or have only 
seen on one or two occasions.  I understand that “life hap-
pens” and we all have other things going on.  But, take the 
time for yourself to get out and enjoy the music. 

This is America and we all have freedom of choice.  We will 
not be sending the FWSA Police to your door if you fail to 
comply with any of the above suggestions.  But, wouldn’t it 
be nice to take full advantage of your membership and get out 
this year and have some fun.  Have a Happy New Year!!!   

Advertising Rates 
Business advertising rates for Songwriters’ 

Roundup are as follows: 

 

Business Card - $5/Issue    1/4 Page  -  $15/ Issue 

1/2 Page  -  $25/ Issue        Full -  $40/ Issue 

Send Ads to: 

FWSA 

P.O. Box 330233 

Fort Worth, Texas 76163 
You may also send ads by e-mail to fwsanewsletter@ 
gmail.com.  To ensure proper formatting, please ensure 
that your ad is in a JPEG file or other photo type file.  
All ads must be paid in full before publication.  Thank 
you.    

http://www.fwsa.com
https://www.facebook.com/Fort-Worth-Songwriters-Association-258426600859706/
https://www.facebook.com/Fort-Worth-Songwriters-Association-258426600859706/
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 SOUND B ITES 

*** 

Who’s Doing What 
in the FWSA 

Marty Clifford -   Marty will be performing at the following 
venues:  01/02, Scranton Community Center, Scranton, TX.  
01/08, Pizza House, Clyde, TX.  01/16, Anson Opera House, 
Anson, TX.  01/23, Pizza House, Clyde, TX.  
Brad Davis -  Brad is hosting a Songwriter’s Showcase every 
3rd Tuesday of the month at “Luigi’s Italian Cafe”, 1615 State 
Highway 50, Commerce, TX.  Sign up begins at 7:00pm and 
the showcase will begin at 7:30pm.  Only original songs and 
the showcase is limited to only 8 performers.  The showcase is 
also being recorded by KETR 88.9 radio Texas A&M.   For 
info, go to www.braddavismusic.com. 

Jack Johnson -  Glen Rose Native, Jack Johnson is owner and 
operator of Glen Rose Recording Service.  His intimate home 
studio features vintage analog gear, class A Microphones, 
preamps and ProTools.  The acoustics of his tracking room are 
modeled after the design Sam Phillips used at Sun Records, a 
live room with no standing waves. He is also working in his 
Gospel Group with FWSA member Allen Dillman, the Reve-
lators.  Jack is Playing Bass for 3 Rivers Shine in and around 
the Glen Rose Area and making guests appearances at various 
open Mics. As a voting member for the Grammies with over 
50 years of professional recording and national touring experi-
ence, Jack also offers copyright and publishing services out of 
his studio in Glen Rose.  Highlights of his career appear the 
the Rock and Roll hall of Fame and Grammy Museum in The 
Boys From Houston Books I & II by Vicky Welch Ayo.  

Rob Owen - Rob is now out and about after recovering from 
an injury.  He will be performing at Buffalo West Restaurant, 
the 1st and 3rd Monday of the month with the FWSA and at 
Groovy Goods, every 4th Friday evening.  For more info on 
Rob’s music and videos, go to his site at www.reverbnation. 
com/robowen. 

Bill Sanner - Bill has completed his CD, which is self titled 
with 15 original songs with instrumentation, production, musi-
cian and backup support.  It is multi-genre and contains songs 
like “Welcome To The Real World Sara”, and “Singapore”. It 
will be appearing soon on CDBaby and ITunes.  His new 
book, "Sub-Par, Adventures of Snake Bite and Stonefinger" is 
now available on Amazon. 

ShariRaye -  ShariRaye will be attending the Gospel Music 
Artists Association Convention from 01/22-24, 2016.   She 
has gathered many nominations in 2015, to include; Female 
Vocalist, Songwriter of the Year, Song of the Year and Video 
of the Year from Artists Music Guild;  Female Vocalist, Song-
writer and Album of the Year from STGMA; and Best Female 
Artist of the Year from Mason Jar Awards.  For more info on 
ShariRaye, go to https://www.shariraye.org, https://
www.facebook.com/rayeshari, or http://www.reverbnation. 
com/shariraye.  

Ron Wallace -  Ron performs at “The Best Burger Barn” eve-
ry Friday night, from 6:00-9:00pm, Egan, TX. 

Gus Wolman - Gary Pinkston and Gus Wolman’s Song, “Gold 

Cross & Jesus”, will be recorded/released by Recording Artist 
Todd Barrow. Gus’song, “Mom’s Blue Envelope”, by Record-
ing Artist Laurie Shaw/Banner Records will be included in 
Laurie’s first CD release here in the states in early 2016.  
https://itunes.apple.com/us/ album/moms-blue-envelope-single/
id609032947).  We at WCCMP thank the Lord, Jesus Christ, 
for His Help, Love and Grace. 
 

Sound Bites 
The Sound Bites section of the newsletter is a free 
service to our members.  You can post where you 
are playing, music news, or websites where others 
can find your music.  In order to keep this infor-
mation current, it is the responsibility of mem-

bers to provide information each month for pub-
lication or notify the editor the information pub-

lished in the last newsletter is up to date.   

We would like to wish all of 
our members a 
very safe and 
Happy New 
Year in 2016. 

We thank you 
all for your 

support. 

http://www.braddavismusic.com
http://www.reverbnation.com/robowen
http://www.reverbnation.com/robowen
https://shariraye.org
https://www.facebook.com/rayeshari
https://www.facebook.com/rayeshari
http://www.reverbnation.com/shariraye
http://www.reverbnation.com/shariraye
https://itunes.apple.com/us/album/moms-blue-envelope-single/id609032947
https://itunes.apple.com/us/album/moms-blue-envelope-single/id609032947
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First Place Songwriter Contest Winners 
Pictured with Linda Terry:  

 
 
 
 
 
 
 

       Mike Whiteley                      Rob Owen 

 
 
 
 
 
 
 

        Gary Devlin                         John Terry  
 
 
 
 
 
 
 
 
      Lazarus Knight                Mike Whiteley 
 

Second Place Winners 
 
 
 
 
 
 
 

      James Nitschke                 Lazarus Knight 
 
 
 
 
 
 
 
 
       Michael Nelms                   Mike Whiteley 

Third Place Winners 
 
 
 
 
 
 
 

         Mendi Fish                          Rob Owen 
 
The FWSA would like to congratulate all the winners and all 
of the songwriters for their entries in this contest.   As we enter 
the new year, we would like to extend our thanks for the sup-
port of all of our members.  An organization like the Fort 
Worth Songwriters’ Association is only as strong as those 
which sustain its growth, share a common bond, and move it 
forward into the future.  May you all have a great new year of 
songwriting.  

FWSA Members Play at 
Local Nursing Home 

On December 17th, four members of the Fort Worth Song-
writers’ Association performed a Christmas concert at Marine 
Creek Nursing Home and Rehab Center in Fort Worth, TX.  
The event was coordinated by Alan Beauvais and Rob Owen, 
Rick Rtiz, and Ron Wallace joined Alan for the event.  

Marine Creek was hosting it’s annual Christmas party for the 
residents and the event was well attended.  Alan, Rob, Rick, 
and Ron performed some traditional Christmas favorites and 
had the audience singing along.  It was a great night of music 
for the residents, but more importantly, it was another way for 
the FWSA to “give back” to the community and those deserv-
ing a special night to remember during the Christmas season. 
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6550 Camp Bowie Blvd. 

Fort Worth, Texas 76116 

817-377-0270 
Voted “Best Chicken-Fried 

Steak” by Fort Worth Weekly 
Magazine 

Come See Why! 

Live Music Every Friday & 
Saturday night 

 

Home of the FWSA 

“Songwriter’s Open Mic”  
Every Monday Night 

6:00-9:00 PM  
All Songwriters and Performers of  

Original Music are Welcome 

Songwriting Competitions/Contests 
Note: Information regarding contests is provided as a ser-
vice to our members. The Fort Worth Songwriters’ Associ-
ation is not a sponsor, affiliate, or underwriter for any of 
the contests listed.   

American Songwriter Magazine’s bi-monthly Amateur 
Lyrics Contest accepts entries year-round; entry fee is $12 per 
song.  Bi-monthly winners receive a Gibson SJ-200 guitar and 
a Shure SM58 microphone. For additional information, visit 
their web site, www.americansongwriter.com. 

VH-1”s “Song of the Year” Contest selects one winner and 
four finalists in each of ten categories each month for forward-
ing to music industry representatives; monthly winners com-
pete for the “Song of the Year” title.  For more information, 
visit www.songoftheyear.com. 

The BOSAs Songwriting Awards is a twice-yearly global 
competition, where top songs and artists are showcased to the 
music industry, while competing for category prizes.  For 
more information, visit www.thebosas.com. 

The Singer/Songwriter Awards and Lyric Writer Awards 
from We Are Listening, are now underway, with an entry fee 
of $5.00 per entry. For more information, visit 
www.wearelistening.org. 
Contemporary Christian Music Network’s International 
Songwriting Contest offers more than $20,000 in cash and 
prizes, awarded through four separate contests – one each 
quarter; 1st, 2nd, and 3rd place winners for each quarterly con-
test and one “Songwriter of the Year Award” will be selected.  
Participants can receive progressive songwriting critiques (you 
can enter, receive your critiques, work on improving your 
songs, enter them again in a different quarter, receive your 
critiques, etc.). For complete details, go to 
www.christiansongwriting.com. 

Show Me The Music is a songwriting contest that is held in 
three phases with the winners of each phase competing for a 
Grand Prize of $10,000.00 or a recording session in Nashville, 
TN.  The entry fee is $30. for the first song and $20. for each 
additional song.  For further information about the contest, 
visit www.showmethemusic.com. 

USA Songwriting Competition is a songwriting contest 
which offers up to $50,000.00 in cash and prizes for the over-
all winner which is determined by independent judges.  Entry 
fee is only $35.00 per song.  For further information, visit 
www.songwriting.net. 

The John Lennon Songwriting Contest is an open contest 
that awards prizes in 12 separate categories.  This contest is 
open all year and entries must be made before the closing 
dates of the established sessions.  Entry fee per song is $30. 
and is open to all songwriters.  For further information, visit 
www.jlsc.com.   

Indie International Songwriting Contest is an annual song 
competition that gives recognition to some of the best emerg-
ing songwriters in the world.  Entry fee is $30. per song.  For 
further information, visit www.indieinternational.com. 
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 Monday Night Open Mic 
 
 
 
 
 
 

Al Marrow, above left, and Bryon Simpson, above 
right. 

 
 
 
 
 
 
 
 

True Lynn, above left, and Curtis Campbell, 
above left. 

 
 
 
 
 
 
 
 

David Hunter, above left, and Ron Wallace, above 
right. 

Bio Updates for the FWSA 
Website 

Do you have your bio and an MP3 
of your music listed on our web-

site? 

If not, you are missing out on another 
free benefit of being a member of the 
FWSA.  It is a very simple process.  
Just go to www.fwsa.com and click 
on the Bio Section to examine some 
of the bios already listed to get an 
idea of what we are looking for and 
assist you with the format. 

Once you complete your bio, send it -  
along with a jpeg format picture, and 
MP3 of your song to Bonita Beau-
vais, Director of Information Tech-
nology, at bonitabeauvais@ 
gmail.com.  If you do not have a jpeg 
format picture, contact us at 
fwsanewsletter@gmail.com and we 
may be able to help you.  

  WHAT IS THIS AND WHERE 
DO I GET ONE? 

FWSA Metal Art Emblem 
Wall Hanger 

Ladies and Gentlemen -  Introducing the 
next great thing for your music room, living room, garage, 
or as a birthday gift.  And remember, Christmas is just 
around the corner. 

The FWSA metal wall hanger measures 18 3/4” in diameter 
and is custom designed using the latest laser cutting technol-
ogy. 

This item is available for purchase on a PRE-ORDER basis 
only for $50.00.  

The item will be on display at all FWSA future events.  Or-
der forms will be on-hand at events.   For more information, 
please contact us at fwsanewsletter@gmail.com.  

For Sale 
 
Fender Vibro Champ 
XD, with voicing 
knob with 16 pre-
amp    voices, 16 ef-
fects with level con-
trol, external speaker 
capability, and line output.  5 watt class D pow-
er amp.  Like new -  less than 2 hours of play-
ing time.   $135.00 
 
For further info, contact Michael Nelms, at  
817-291-8302. 
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Songwriter 
Leads 

All Folked Up is an internet radio program featuring folk 
artists and musicians, hosted by Dixie McCorkell of Tri-
plestrand Productions.  All types and genres of folk music are 
welcome.  To submit your work to Dixie for consideration, 
contact her at ddsj84@yahoo.com.  www.triplestrand produc-
tions.com.  

CMG Radio is a 24/7 Internet Radio station, which also 
owns ground stations, featuring indie recording artists in a 
variety of genres.  Volunteer DJs are also sought.  For more 
information on how to submit your music, visit their web site, 
www.cmgradio.info or contact Jerry Cramer at jerry@cmg 
radio.info. 

DaCat Music is a publishing company that places songs with 
artists, advertisers, producers, and other publishers.  For in-
formation, contact Cathy Baldwin at dacatm@aol.com or 
check out her website at www.DaCatMusic.com. 

ezfolk.com - Artists and Singer/Songwriters can post MP3’s 
for sale on-line by setting up an artist account at 
www.ezfolk.com. 

Frances and Harry Date of Silk and Denim Music are  
looking for “incredible” songs to pitch to major artists, and 
“great” songs for indie artists.  For more information, contact 
Frances at Silk and Denim Music, PO Box 210097, Nashville, 
TN, 37221, or songmatchmakers@gmail.com.  Visit their 
web site at www.matchmakersnetwork.com.  
“In the Music Room”, the Internet Radio program with host 

Randy Tredway and Helen Kennedy is continuing to tape 

sessions for their web broadcasts.  FWSA members who have 

recorded sessions include; Rob Owen, Jim Nitschke, and 

Vicky Williams. If  interested in a guest appearance on “In 

the Music Room”, contact Randy at randy@inthemusic 

room.com and visit their website at www.inthemusicroom. 

com.   

Jerry Cramer at Big Sugar Music is looking for top-notch 
songs in a variety of styles for current projects .  Submit studio 
demos only to Big Sugar Music, 400 W. 5th St., Burkburnett, 
TX 76354.  Visit their website at www.bigsugarmusic.com. 

Music Scene Live -  Provides live performances of original 

music by Texas based artists/singers/songwriters/bands -  

including candid dialogue with the artists about their music 

and performances live in front of an audience.  Hosted by 

Allison and Stone.  For information, visit their website at 

www.musicscenelive.com. 

Nelson-Jones Entertainment Group is a booking agency for 

independent artists.  For more information, visit their web 

site, www.lounelsonpromo.com, or email Lou Nelson at 

LNPM@aol.com. 

 

Monthly Song-
writer Gathering 

Thursday,          
January 21, 2015, 7:00 PM 

 

“Co-Writing Songwriter Workshop” 
Participants will be grouped together ran-
domly to co-write using various topics un-

known to the songwriters.    

 

Song evaluations will follow the workshop. 

Participants must bring lyric sheets for the 
group evaluation session (at least 10 cop-

ies). 

 

Dickey’s BBQ Pit 
6219 Oakmont Blvd.  

Fort Worth, 
TX  76132 

817-346-0110 
 

Non-Members can attend 
one session only. (Does not 

apply to spouses or partners 
of members). 

 

http://www.triplestrandproductions.com
http://www.triplestrandproductions.com
http://www.cmgradio.info
http://www.DecatMusic.com
http://www.ezfolk.com
http://www.matchmakersnetwork.com
http://www.inthemusicroom.com
http://www.inthemusicroom.com
http://www.bigsugarmusic.com
http://www.musicscenelive.com
http://www.lounelsonpromo.com
http://www.dickeys.com
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Winners Circle Country Music Publishing, Promotion, 
Marketing – WCCMP’s mission is “helping people through 
music”.  Recording Artist Todd Barrow and Texas Country 
Recording Artist Icon Sonny Burgess, have co-written and 
released “The House That Love Built”.  100% of all song 
revenues will be donated to Ronald McDonald House, Fort 
Worth http://itunes.apple.com/album/id983752225.  Todd 
Barrow has released “They Are Not Invisible”.  Todd re-
leased this song to raise awareness of the estimated 40/200K 
veterans that are homeless - https://itunes.apple.com/album/
id1046559436?ls=1&app=itunes. Trey Houston is donating to 
three 501(c)3 charities. Trey has just released “Faded Purple 
Heart”, as a banner song to help raise the awareness of PTSD.  
http://itunes.apple.com/album/id1044296192?ls=1&app= 
itunes. To preview and buy Trey’s songs: http://
www.treyhoustonrecords.com/MusicBio.html. GOT WIN-
NERS? Call Gus A. Wolman III, owner, WCCMP; 903-356-
3921.  We at WCCMP thank the Lord, Jesus Christ, for His 
Help, Love and Grace.  

FWSA T-Shirts for Sale 
 

T-Shirts available for 
a donation of $15.00 

per shirt.  The follow-
ing colors and sizes 

are still available on a 
first come, first serve 

basis.  Get them      
before they are gone.    

 

Black - XL(1), 3XL(2)  

Light Blue -  XL(1), 2XL(1)                

Forest Green - 2XL(1), 3XL(1)         

Red -  XL(2), 2XL(1) 

Navy - L(1), XL(1), 2XL(2) 

Purple - XL(1), 2XL(1), 3XL(1)  

Royal Blue -  L(1), XL(1), 2XL(1) 

Maroon -  L(1), XL(1), 2XL(1) 

Texas Orange - 2XL(1)  

Polo Shirts ($20.00 donation per shirt)  

Texas Orange -  3XL(2)  

Shirts will be brought and sold at our events 
throughout the year or until they are gone. 

Contact us at fwsanewslet-
ter@gmail.com for further 
information, how to order, 

and postage rates, if mailed.      

Front image on       
t-shirt is pictured 

right.   

Buffalo West Restaurant 

7101 Camp Bowie West 

Fort Worth, TX.  76116 

817-732-2370 

Home of the 
FWSA “Songwriter’s Open 

Mic”  
 

Every 1st and 3rd 
Monday Night 

(excluding holidays). 

6:30-9:30 PM                                          
(Sign up from 6:30pm-8:30pm) 

 

All Songwriters and Performers of original 
music are welcome.  No Covers.  If you did not 
write it, don’t perform it (without expressed 

permission from the songwriter). 

Any sign-ups after 8:30 pm will perform at 
the discretion of the FWSA.   

Family Friendly and Non-Smoking.  

 

http://itunes.apple.com/album/id983752225
https://itunes.apple.com/album/id1046559436?ls=1&app=itunes
https://itunes.apple.com/album/id1046559436?ls=1&app=itunes
http://itunes.apple.com/album/id1044296192?ls=1&app=itunes
http://itunes.apple.com/album/id1044296192?ls=1&app=itunes
http://www.treyhoustonrecords.com/MusicBio.html
http://www.treyhoustonrecords.com/MusicBio.html
http://www.buffalowestfw.com
http://www.fwsa.com
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How to Find 
and Write 

Hooks 

By Amanda Williams 
 

Hooks are an important part of hit songwriting.  Most writers 
know the value of a great hook, and keep a hook book of ide-
as and clever sayings to use in their future songwriting ses-
sions. What are some ways to make hook hunting easier and 
more productive?   This article combines the insight of my 
dad, hit songwriter Kim Williams (Three Wooden Crosses, 
Papa Loved Mama 140 million units sold to date) and the 
songwriter instructors he used to help him achieve his suc-
cess.  In a previous article, I wrote about “What Is A Hook,” 
so before you read this, you might want to refer back to get a 
good general overview of what we’re discussing here.  This 
article is specifically about how to find and create hooks for 
songwriting. 

Finding Hooks 

A lot of people think that finding hooks is a passive thing, 
based on luck.  The thought of seeking out hooks seems a 
little strange to new writers, because it’s hard to figure out 
how to start going about it.  The beginning stage of finding 
hooks is more of a state of mind than anything.  Dad calls it 
“hook radar.”  Sheila Davis, author of The Craft of Lyric 
Writing says to “soak up the sights and sounds and attitudes 
around you… You can turn the day’s events into songs the 
way a prism turns sunlight into rainbows.  You just have to be 
“angled” right.”   

At the recent CRS (Country Radio Seminar) event in Nash-
ville, Keith Urban gave a talk on being mindful, being pre-
sent.  That is the mindset a writer needs to cultivate in order to 
make sure that he or she has the ability to pick up on the inter-
esting aspects of daily life that other folks don’t catch. 

Experientially is just one of the ways to actively look for 

hooks.  Dad says:  

After you have learned to keep your “hook radar” on at all 

times you will find that the more hooks you find the easier it 

gets to find them.  You can also twist phrases or substitute 

words in common phrases to get hooks or titles.  I was sched-

uled to write one day with Lonnie Wilson and Ronnie Dunn, 

so the night before, Lonnie and I were discussing this idea we 

had been working on  The title was “I Still Drink About You 

Now and Then,” which is substituting the word “drink” for 

“think.”  Lonnie Wilson was worried about the drinking sub-

ject costing us a cut, so he said why don’t we make it “I Don’t 

Drink About You Anymore.”  Off the top of my quipping, 

songwriting head, I said well that’s not the honky tonk truth 

but we can write it.  There was a short silence followed by 

both of us throwing out lines for a hit song for Brooks and 

Dunn which we finished the next day with Ronnie Dunn called 

“Honky Tonk Truth.”  

You can see how being present, receptive and ready with some 
tools helped create this hit song hook.  Because they had their 
“hook radar” on, Dad and Lonnie were able to spot the hook 
while they were working on the other one.  Knowing that the 
market in those days, the ‘90s, was going through a “no drink-
ing songs” phase, Lonnie suggested tailoring their hook to a 
more commercial presentation.  That part of songwriting comes 
from knowing the market, and is something Nashville writers 
are known for nailing.   The next winning factor in Dad’s anec-
dote was his own highly developed wit, he calls it “quipping 
songwriting head.”   Those of us who are writers or have been 
around many writers know this is true and common.  Songwrit-
ers are quick with a joke or come back, and that’s part of why 
they’re able to use that technique in songwriting to turn phrases 
and create new combinations of words.  His quick comeback 
“that’s not the honky tonk truth” led them to their hook title, an 
even better one than what they had been working on. 

 The final winning factor is that they were scheduled to write 
with the artist, Ronnie Dunn the following day.  But notice how 
they didn’t just arrogantly traipse into Ronnie’s barn with a 
guitar case and pencil.  They were preparing with ideas to be 
ready.  Armed with their hooks, so to speak.  So the thing we 
notice here, among other lessons, is that finding hooks is large-
ly a matter of noticing them when they appear. 

 Where to Find Hooks 

Sheila Davis gives a great list of places to find hooks in her 
third chapter of The Craft of Lyric Writing.  She recommends 
finding your “identifiable idea” for a song in the following 
places: 

·      Newspapers – ideas for song plots 

·      Social/economic climate 

·      Current events “that evoke broad public emotional reac-
tion” 

·      Celebrity news “fads and foibles” 

·      Movies 

·      Books 

·      Writing about real people (a la “Vincent” by Don McLean) 

And last but certainly not least: 

·      Your own life 

The Beatles’ song “She’s Leaving Home” was reportedly in-
spired by a newspaper article about a run away girl.  In the pa-
per, the dad said, “We gave her everything.  I don’t know why 
she left home.”  Paul McCartney turned to Lennon and re-
marked, “But he didn’t give her what she wanted.”  Dad gives 
several examples of finding song ideas in various ways: 

“There was a love scene in a hit movie called “As Good as It 

Gets” where Jack Nicholson’s character tells Helen Hunt’s 

character, “You make me want to be a better man.”  That 

“hook” or in this case “hook and title” was written numerous 

times in Nashville.  Due to the popularity of the movie, many 

successful songwriters saw it and finally one of the songs which 

was written made it to hit status on the country charts.  Early in 

my writing career I heard a college football coach Woody 

Hayes being interviewed on TV and they asked how he ever got 

any sleep with as tough a schedule as his team played, and he 

http://songwritingandmusicbusiness.com/articles/What_is_a_hook_songwriting/
http://www.amazon.com/gp/product/0898791499/ref=as_li_tl?ie=UTF8&camp=1789&creative=9325&creativeASIN=0898791499&linkCode=as2&tag=officialamand-20&linkId=Z346CUYU2RTVZM2X
http://www.amazon.com/gp/product/0898791499/ref=as_li_tl?ie=UTF8&camp=1789&creative=9325&creativeASIN=0898791499&linkCode=as2&tag=officialamand-20&linkId=Z346CUYU2RTVZM2X
http://www.jrn.com/newschannel5/nashville-edge/Keith-Urban-opens-up-about-marriage-spirituality-and-sobriety-294619151.html
http://www.amazon.com/gp/product/0898791499/ref=as_li_tl?ie=UTF8&camp=1789&creative=9325&creativeASIN=0898791499&linkCode=as2&tag=officialamand-20&linkId=Z346CUYU2RTVZM2X
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he quipped, “I sleep like a baby – I wake up every hour or two 

and cry.”  The chorus to the song I wrote from this hook was: 

I sleep like a baby, sleep like a baby 

Sleep like a baby, baby since you said goodbye 

Sleep like a baby, sleep like a baby 

I wake up every hour or two and cry  

The song was on hold for a George Jones and Keith Richard-

son duet that never happened, but our family parrot “Gypsy” 

sang it all the time.  :) 

He also gives an example of finding a hook in conversation: 

I was at Tree Publishing (back before it was Sony) and was 
talking to a co-writer Randy Boudreaux.  Being the “dog” that 
he is, Randy was eying one of the girls as she walked away and 
he said, “Tammy, you sure know how to make a man lonely.”  

I caught the “hook” and so did he and I put my fingers to my 
lips saying “shhh.”  We went back to my office on the “Row” 
and wrote “How To Make A Man Lonesome” about a traveling 
man away from his wife and the chorus is: 

You sure know how to make a man lonesome 

I see so much of my woman in you 

You sure know how to make a man lonesome 

But she knows how to keep a man true 

How To Create Hooks 

Aside from just keeping your “hook radar” turned on by being 
present, you can also be proactive about creating hooks.  Mak-
ing associations with words, or playing with them by replacing 
them, substituting them or mixing them up tends to be a good 
way of creating hooks. 

Dad says: 

“You can go to your computer and look up “quotes about 
love” or “quotes about life.”  I do that a lot.  Reading would 
be my most recommended way of finding hooks because in this 
day of TV and computers and our “Smart Phones” not many 
people read.  That makes books wide-open territory.   If you get 
a great line out of a movie, it’s because the script writers kept 
the line, and remember if it’s a popular movie, you may have to 
compete with half of Nashville.  If you read the book you get all 
the lines that the movie writers leave out.” 

Dad brings up a good point here in terms of popular culture 
songs.  Sheila Davis has this to say, “It’s close to impossible 
for an unknown writer to break into the profession with a cur-
rent-event song – get it recorded, released and distributed to the 
stores through professional channels before the idea is out of 
date.”  She goes on to recount the story of a novice writer, who 
finding the idea along with the hit writers at the same time, 
spent $2000 on a demo, only to discover that his version, 
“lacked professionalism and was no competition for the half-
dozen records already released by major labels on the subject.”   
This is not to discourage the new writer, but to help make the 
realistic decision to stuck to broader themes that will not be 
used up overnight. 

 Other sources Sheila Davis gives for creating titles are: 

 ·      Antonyms – find the opposite 

·       Alliteration  

·      Places, Days, or Colors in your title 

·      Conversations – lines of dialog 

·      Familiar expressions and twisting these 

She also recommends finding powerful one word titles, noting 
that many classics have short or one word titles.  Combining 
the “hook radar” awareness and the active songwriter word 
twisting aptitude, Dad gives this recent example of hook col-
lecting: 

“I was sitting in my easy chair about a month ago and reading 
“Wood and Steel” which is the magazine published by Taylor 
Guitars.  After I finished, I opened my laptop and went on 
YouTube and was watching videos of the classic country songs.   
I found a video of old pictures of Johnny Cash added to his 
song “Flesh and Blood.”  As soon as I saw the title of this old 
song that I sang as a boy, my mind put the magazine title with 
it.  I ended up writing a gospel called “When Flesh and Blood 
Met Wood and Steel.” 

 Between Inspiration and Stealing 

Sheila Davis says, “It’s lucky for songwriters that book titles 
can’t be copyrighted so you are free to check your bookstores 
and library shelves: “A Walk in the Spring Rain,” “That Good-
bye Look,” “Gone with the Wind,” and “I Never Promised You 
a Rose Garden” all were novels before they were songs – and 
became songs before they were films.” 

Dad has this to say: 

“I can explain the power of hooks and keeping hook books by 
telling you part of the story of my most award winning song 
“Three Wooden Crosses.”   I met Doug Johnson for a writing 
session and he sang me the first verse of that song, and he had 
the title.  I said what we need is a great “kicker line” (that is a 
line that helps set the hook – speaking in fishing terms).  Excit-
ed, I opened up my hook book and, as if the Muses were there 
directing me, my eyes fell on a line that I had written down, 
“It’s not what you take when you leave this world behind you, 
it’s what you leave behind you when you go.”  I remember 
where I got the idea from was an old Grandpa Jones song 
called “Fallen Leaves.”  The song said, “Fallen leaves that lie 
scattered on the ground, all our friends that once were here 
now can’t be found, when we finally leave this world for a bet-
ter place, all we’ll take is what we have gave away.”  So the 
main chorus line to “Three Wooden Crosses” is a rephrasing 
of an old song.  Some would say “that’s plagiarism” and to 
that let me give you quotes by two of my favorite writers: 

 Originality is nothing but judicious plagiarism – Voltaire 

 Immature writers imitate, mature writers steal. – T.S. Elliot.” 

 In response to Dad, I have to say that as a writer, and as an 
ethical person, it’s important not to steal another writers’ work 
on purpose for gain.  The example Dad gives is obviously influ-
enced by the older song, but is not directly copying it.   It used 
to be harder to know if a song you are writing is the same title 
or hook as another song, but now it’s pretty easy to do an inter-
net search and see if there are any significant songs that use the 
same hook to prevent this from happening.  Even though you 
can’t copyright a title or hook, it doesn’t make it ethically ok to 
copy it from another writer exactly as it is, on purpose, and not  
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http://songwritingandmusicbusiness.com/articles/Three_Wooden_Crosses_Story_Song/


 

 
PAGE 10 Songwriters’ Roundup 

CONT’D FROM PAGE 9: 
give him or her credit in some way, especially if the song be-
comes commercially successful.   

All writers have their own personal comfort level about this 
subject.  I recently wrote with Larry Weiss, songwriter of 
“Rhinestone Cowboy” who said that he would never write a 
title that had already been written.  He found it personally 
distasteful.  My feelings are slightly different, because grow-
ing up in a modern country generation, I am often unfamiliar 
with the old “classic” titles that my dad’s generation regard as 
sacred and holy (not to be rewritten).   That’s part of the rea-
son it’s important for up and coming writers to know a little 
bit of the history of the country music genre when you’re 
coming to town, because the older writers expect you to know 
that kind of thing.  If you come to the writing session armed 
with one of those holy titles you thought you thought up, 
they’ll think you’re stupid. 

On the flip side of that, I don’t see a problem writing a com-
mon phrase or title like “Didn’t We” or “Flower” even if I 
find out there are dozens of other songs by that title.  The dan-
ger of living in Nashville is that sometimes you’ll be hanging 
around songwriter or music lover friends who quote song ti-
tles and lyrics in the middle of normal daily events, expecting 
that you know they are songs already.  As a writer with her 
“radar” on, it’s hard to know where the line is drawn between 
casual conversation, and accidentally writing someone else’s 
hook. 

The key to me is to avoid writing other peoples lines on pur-
pose, and if I do accidentally get on top of something, I’ll im-
mediately scratch it off my list of viable, writable ideas.  It’s 
like another rule I have of never dating my friends’ exes.  Af-
ter all, it’s hard enough being a songwriter without having to 
worry about having a guilty conscience on top of all that re-
jection we have to face on a daily basis.  I don’t like it when 
people step on my song lines and melodies, and I don’t want 
to do it to other people.  With that said, it’s important for new 
writers to realize that some pro writers feel that hooks and 
lines are fair game.  So if you do have a great, original idea, 
maybe don’t play it out at writers’ nights or put it online until 
you’re sure it’s exactly ready to put out.   

Like Sam Hunts’ “Ex To See” hook, if you have one as clever 
and original as that, be sure you have access to pitch whatever 
song you write with that hook before you throw it out there to 
the wolves.  Otherwise, you’re risking losing it to someone 
who can 1) write it better than you currently can at your abil-
ity level, and 2) can get it cut.  If you’re tossing around your 
great lines in conversation, you can bet another writer will 
pick up on it, thinking it’s fair game, so be careful what you 
say, and if you do accidentally toss out a song hook, be sure to 
say that’s what it was.   

Conclusion 

So if you’re a songwriter, it’s important to start and keep a 
hook book full of ideas for song titles.  You can find ideas in 
lots of different places as long as your creative imagination is 
awakened, and you are on the look out for anything that hits 
you as catchy.  In addition to being aware of catchy ideas in 
your daily life, songwriters can be proactive about developing 

hooks by doing word play exercises, and by reading widely in 
search of themes and plots.  

Reprinted by Permission of the Author: 

Amanda Williams is the Founder of Songwriting and Mu-
sic Business Community.  SMB is a group of songwriters 
and music business enthusiasts who work together to cre-
ate a new paradigm for the new music business.  She stud-
ied music at Berklee College of Music in Boston, earning a 
degree with honors in Music Business/Management in ʼ99. 
She earned a Grammy nomination with “Beer Run” rec-
orded by Garth Brooks and George Jones which she 
penned with her father and several others in 2002.  She 
started a weekly songwriterʼs night in Nashville known as 
Blue Monday which became the platform for many up and 
coming artists and worked with the television show “Can 
You Duet”.  She has  shared the stage with artists such as 
Tim McGraw, Jason Aldean, The Meters, Los Lobos, 
Lonestar, Big & Rich, James Otto, & the Chieftains.  For 
more information about Amanda and SMB, visit the web-
site at www.songwritingandmusicbusiness.com.   

Monday Night Open Mic 
 
 
 
 
 
 

Rob Owen, above left, and Randy “Flash”     
Galbreath, above right.  

 
 
 
 
 
 

Michael Nelms, above left, and Lisa Kilborn w/
Wayne Willingham, above right. 

 
 
 
 
 
 
 
 

      Jon Cunningham, above left, and John     
Terry, above right. 
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FWSA Fall    
Showcase 

 

On December 5th, the FWSA hosted its Fall Showcase at Buf-
falo West Restaurant, 6101 Camp Bowie West, Fort Worth, 
TX.  The performers at the showcase included; Rob Owen, 
Michael Conner, John Terry, Bryon Simpson, Rick Tate, 
Wayne Willingham, Allen Hurt, Jon Cunningham, and Kim  
Jarrett. 

 

 

 

 

 

 

 

Rob Owen and Mike Conner, above left, and 
John Terry, above right. 

 

 

 

 

 

 

Bryon Simpson, above left, and Rick Tate, above 
right. 

 

 

 

 

 

 

Wayne Willingham, above left, and Allen Hurt, 
above right. 

 

 

 

 

 

 

Jon Cunningham, above left, and Kim Jarrett, 
above right. 

 

4th Friday 
Open Mic 

Night 
January 22, 2016 

7:00 - 10:00pm 
3415 S. Cooper St. 

@Mayfield, 
#102, Arlington, TX. 76018.  

817-468-2029  

www.groovygoodstx.com or 
check them 

out on Facebook.   Hosted 
by Alan Rice of Eclectic 

Roots Studio.  

 

A $5.00 donation is made 
for every FWSA songwriter 

that plays the open mic. 

Come Join  Us 
on Facebook! 

 

Click Here and “Like” us!!   
 

Receive instant messages, up-
dates, and music venue info.     

NON-FWSA SONGWRITER 
MEETINGS 

NSAI-DFW Chapter -   Meeting will be held on Monday,  
01/11/16, 7:00pm, at Dickey’s BBQ Pit, 5530 S. Cooper St., 
Arlington, TX.  Everyone is welcome to attend. For further 
information, contact John Terry at nsaidfw@aol.com. 

SongSmith Meeting - Meeting will be held on Wednesday, 
01/13/16, 7:00pm, at the Masters Touch Music School, 629 
W. College St., Grapevine, TX.    For further information, 
contact Mary Dawson at info@songsmithonline.com. 

http://www.groovygoodstx.com
http://www.facebook.com/funkytown.roots?fref=ts
http://www.facebook.com/funkytown.roots?fref=ts
https://www.facebook.com/pages/Fort-Worth-Songwriters-Association/258426600859706?ref=hl


 


